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I am delighted to present the first report of the British-Irish Council 
Creative Industries work sector, following agreement by Ministers 
at the 2013 Derry~Londonderry summit that this was a subject of 
increasing significance to all administrations. 

What characterises the creative industries is their breadth, not only 
in terms of the different creative activities which they embrace 
but also their range of business models and methods of production 
from the very latest in digital technologies to the application of 
traditional craft skills rooted in our communities. 

This report presents examples of good practice in encouraging 
growth and highlights some of the ways in which our governments 
have channelled that support.  Although this is diverse terrain, a 
number of challenges common to large and small administrations 
have emerged during these exchanges of information.   

There will doubtless be the opportunity for further discussion 
and refinement of these challenges but it is likely that they could 
profitably be the subject of more specific and focused work by the 
sector in the future.

Foreword

01 - Foreword

In November 2013 Ministers of the British-Irish Council 
(BIC) Member Administrations at their Ministerial meeting 
in Jersey instructed the Creative Industries work sector 
to prepare a report highlighting best practice across BIC 
jurisdictions to allow administrations to consider individual 
initiatives which might be adopted, or adapted, more widely. 

This report presents examples of such initiatives against the 
work plan adopted by Ministers.

Introduction
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Musicians dominate the Edinburgh skyline

Deputy Murray Norton
Assistant Minister, Economic Development 
Department, Jersey Government

30 October, 2015
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Work Sector Focus

1. Developing the Skills Capacity for Creative Industries - best  
 practice and barriers to success in developing skills. 

2. Creative Collaboration - success stories in encouraging   
 collaborations between creative businesses from different  
 creative sectors; and also between creative businesses and  
 more traditional businesses.  

3. Impact of Creative Industries on the Wider Economy - examples  
 of the wider economic impact of the creative industries.

The work sector was instructed by Ministers to consider three topics:

Set Building as part of ‘Traditional Trades, Creative Futures’ with Belfast Metropolitan College students. © Simon Mills

Reimagining a creative city - culture TECH
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Developing the Skills Capacity for the Creative Industries

Key areas: educational institutions’ and training providers’ best  
practice in meeting the needs of the sector; formal and informal  
routes into the industries; careers advice and mentoring schemes; use  
of traditional skills and crafts; and examples of transferable skills into  
and within the sector. 

VFX Script to Screen location shoot, supplied by the Irish Film Board
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Best Practice in providing training for the sector

Screen Training Ireland (STI), part of Bord 
Scannán na hÉireann/the Irish Film Board, is 
the national training and development resource 
specifically created for Ireland’s screen sectors.

It works with industry professionals to design 
and deliver training to develop storytelling skills 
(visual and narrative) across multiple genres 
and platforms; promote creative collaboration; 
develop production and technical skills, enabling 
Irish content creators to compete at the highest 
level internationally; and raise business acumen 
and entrepreneurship.

Methods include on-the-job training initiatives, 
short intensive programmes, traineeships, 
mentoring, and practical, hands-on training. 
Training providers and educational institutes 
that Screen Training Ireland frequently 
collaborates with include:

• Animation Skillnet, an industry-led training 
network for the animation, games and VFX 
sectors in Ireland: 

• Galway Film Centre (GFC) : STI and GFC have 
collaborated on programmes for the creative 
industries, including training for directors, art 
department, camera department, actors, and 
writers based mainly in the west of Ireland.

• Institute of Art, Design and Technology 
(IADT)/National Film & Television School, Dun 
Laoghaire, Co Dublin: STI has collaborated 
with IADT on training for emerging 
screenwriters.

• Filmbase, a film resource and training centre 
based in Dublin: STI has collaborated on a 
number of programmes for emerging talent.

• Ballyfermot College of Further Education 
(BCFE), Dublin; STI supports the BCFE 
Bridge programme along with Animation 
Skillnet, designed to introduce graduates to 
the practical realities of working on studio 
animation and games projects.

• Bow Street is a space for Actors and 
Filmmakers based in Dublin: STI has 
collaborated in delivering training for actors 
and directors.

• Kerry Education and Training Board, Tralee, 
Co Kerry - STI has delivered technical training 
with this education and training board based 
in the south-west of Ireland.

• Irish Film and TV Academy (IFTA): STI has 
collaborated on a number of master classes 
delivered by members of their international 
academy network.

• Festivals: STI works with a number of Irish film 
festivals such as the Dublin and Galway film 
festivals to deliver master classes.

• Guilds & Unions: STI collaborates with the 
local directors guild, writers guild, producers 
association, cinematographers society, VFX 
association, and animation association to 
provide their members with training.

Ireland

‘develop production and  
technical skills, enabling Irish 
content creators to compete 
at the highest level’

www.irishfilmboard.ie
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Best Practice in providing training for the sector

In 2014 the Arts Design and Media faculty of Isle 
of Man College of Further and Higher Education 
developed new ‘pathways’ - in Fine Art, Digital 
Media, Fashion Communication and Promotion, 
and Contemporary Crafts – responding to the 
anticipated business needs of the creative 
sector. 

The pathways share common study modules and 
require students to establish connections with 
potential partners, employers and suppliers, and 
make themselves aware of business and creative 
openings. 

Isle of Man film and TV workers receive training 
support via local filmmaking scheme Mannin 
Shorts, which has secured limited term match-
funding from the regional film agency Isle of 
Man Film, for micro-budget projects. 

In addition, Mannin Shorts provides 
workshops throughout the year in directing, 
cinematography, post-production, creative 
writing and more. Visiting professionals have 
included representatives from Future Shorts, 
Danny Stack, Lesley Manning and Chris Jones 
(author of the Guerilla Filmmaker’s Handbook). 

Not only do local workers gain skills, they also 
enjoy an opportunity to build relationships with 
industry professionals, gain mentoring and 
further employment opportunities. 

Staff in the curatorial section of Manx National 
Heritage (MNH) have been supported in the 
acquisition of both the Museum Studies MA and 
also in the AMA (Associateship of the Museums 
Association). 

MNH is also preparing a package of heritage 
skills training for the Island’s community to 
access. The package will draw from charitable 
funds and will be open primarily to heritage 
trusts, and smaller museum volunteers outside 
the MNH umbrella. Support will range from 
developing skills around the gathering of oral 
history interviews, to event management (“How 
do I put on an exhibition?”). 

Isle of Man

Scottish Culture Secretary, Fiona Hyslop, supporting aspiring young 
filmmakers at a skills and talent development centre in Glasgow

Crew on the set of short film The Battle of Ronaldsway,  
© Mannin Shorts 2015

‘Not only do local workers gain skills, 
they also enjoy an opportunity to 
build relationships with industry 
professionals’
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Best Practice in providing training for the sector

Hiive, a new professional online network for 
the creative industries, was launched in March 
2015 following a recommendation in a Creative 
Industries Council Education and Skills Group 
report. Its original objective was to enable 
users to make informed choices about the skills 
required to develop their careers in the creative 
industries, and to help businesses to grow and 
remain competitive. 

Hiive is an industry-led network to kick-
start creative connections with jobs, courses, 
knowledge and people. It is targeted at:

• people over 18 working, or seeking work, in 
the creative industries;

• companies of all sizes across the industries;

• course providers for Continuous Professional 
Development, Further and Higher Education.

Hiive offers the following features:

• Talent. Users can build a profile, showcase 
their skills and connect with industry peers; 
and they can customise their profiles, pulling 
in content from sites across the web, including 
employment history from LinkedIn, and 
showreels from sites such as YouTube, Flickr, 
Vimeo and Dribbble.

• Hiive Swarms. These group together users 
for a variety of purposes, including sharing 
tips and advice, discussing industry issues and 
setting up collaborative projects and events.

• Competitions. Businesses and industry 
organisations run competitions that provide 
opportunities for users to showcase their 
talent and build their portfolio. Partners so 
far have included the Old Vic, the Roundhouse 
and Magnum Photos.

• Vacancies. Users can advertise positions 
or search available vacancies, and provide 
analytics to recruiters. 

• Courses. Educators can connect with the right 
people to fill their programmes. The site lists 
over 11,900 online, part-time and full-time 
courses.

• Knowledge and Q&A. The Q&A area enables 
users to post public questions and vote on the 
answers they receive, whilst the Knowledge 
section acts as a repository for useful industry 
resources - information on job roles, latest 
industry news and trends, community-
generated content, how-to guides and help 
videos.

United Kingdom

 Promoting the online network Creative Learning Centre, Northern Ireland
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Best Practice in providing training for the sector

Hiive was created by the industries for the 
industries. It provides tools for partners to 
demonstrate employer ownership of skills by 
offering opportunities, sharing best practice 
and recruiting fairly.

Hiive is powered by Creative Skillset. While 
Hiive is developing various commercial revenue 
streams to underpin its sustainability, its ethos 
is that of Creative Skillset and the industry 
partners who drove its creation: to promote fair 
access into the industries for all based on talent, 
not on background.

Those from all backgrounds who have studied 
Ticked courses, accredited by industry, are 
badged within the community to help direct 

employers to their profi les. The Trainee Finder 
scheme, which offers entry-level placements 
(including a training allowance) to people 
seeking to get into animation, fi lm, games, high-
end TV and Visual Effects, is run through Hiive. 
Posting an apprenticeship vacancy is free to 
recruiters and posting an internship opportunity 
is half the price of a job posting. And Hiive will 
never charge members to register or to promote 
their talent. More tools and functions will be 
added to the website as it develops, in response 
to user feedback.

United Kingdom

Caption here © Caption here ©

www.hiive.co.uk

‘Hiive is developing various commercial revenue 
streams to underpin its sustainability, its ethos 
is that of Creative Skillset and the industry 
partners who drove its creation’

Makeup Workshops with Nuala Campbell as part of the ‘Traditional Trades, Creative Futures’ in Belfast Metropolitan College. © Simon Mills
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Use of traditional skills & crafts

Creative & Cultural Skills aims to give young 
people opportunities to work and learn in the 
creative industries and to ensure that employers 
benefi t from a skilled generation of talent. The 
team received funding from the Department for 
Culture, Arts and Leisure to run the Traditional 
Trades, Creative Futures project in 2013-14 
which focused on inspiring young people training 
in traditional trades to explore the possibility of 
applying their skills in the creative industries. 

With the Northern Ireland economy facing a 
number of challenges, including high youth 
unemployment and a restriction of jobs within 
‘Traditional’ industries such as construction, 
this project was designed to raise awareness 
amongst students learning a traditional trade 
about alternate career paths within the creative 
sector. 

The creative industries continue to grow and 
many of the skills developed through traditional 
vocational routes (for example, joinery, electrics, 
plastering and painting) are skills which are 
valuable and in demand within the creative 
sector. 

Working directly with two colleges in NI; 
opportunities were created for Level 1 students 
(aged 16-18) undertaking a vocational course 
in ‘Multi-craft’, ‘Electrical’, ‘Stonemasonry’, 
‘Hairdressing’ and ‘Beauty’ to learn about 
careers in the creative sector.
The project was structured as follows:

Stage 1: Careers workshops & resources - hands 
on workshops with industry professionals 
provided insight to relevant careers pathways 
in the creative sector, particularly theatre, 
music and heritage. These were in the areas of 
set design and construction; lighting and sound 
technician; theatrical hair and make-up; and 
conservation heritage skills. Bespoke careers 

resources were produced for the young people 
providing them with clear information on job 
roles and progression routes in the creative 
industries which relate to their skills. 

Stage 2: Project based learning – with the 
support of College tutors across departments 
(construction, hairdressing and creative), a 
selection of the young people participated in 
helping the college to prepare for their annual 
theatre production. This involved using their 
skills to help with set production. Master-
classes from an industry professional were 
organised as part of stage 2 to enhance both 
the Level 1 learners experience and the creative 
department as a whole.

These workshops gave students an introduction 
to the possibilities of careers which most had 
never considered. The project engaged with 227 
participants, including students in construction, 
electrical, stonemasonry, and hair and beauty. 

Its second stage saw Stephen Bamford, a 
professional set designer, working with 
the construction students to build sets for 
productions put on by the college’s performing 
arts students. It gave the students practical 
experience of applying their construction skills 
in a theatrical context with impressive results.

A number of local industry professionals were 
also interviewed as part of the project, to offer 
specifi c careers advice in these areas. These 
interviews are now hosted as a permanent 
careers resource on the organisation’s Creative 
Choices website.

www.ccskills.org.uk

Northern Ireland
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Careers advice and mentoring schemes

The Government of Jersey offers a 
comprehensive careers advice service for young 
people and adults, encouraging the acquisition 
of new skills and offering guidance on career 
change. 

The Trackers programme, run by the Education 
Department, provides a flexible model for 
apprenticeships, responsive to the demands of 
different sectors of the economy and producing 
a high retention rate among those placed; recent  
discussions in the creative sector have included 
the possibility of media initiatives. It will shortly  
pilot a new digital apprenticeship for five trainees.

www.gov.je/working 

Schemes introduced to combat the effects 
of the global recession and its impact on jobs 
locally – Advance to Work and Advance Plus – 
have also successfully developed placement 
opportunities with companies in the creative 
sectors.

Jersey’s education system places considerable 
emphasis on forging links between students  
and the work place environment, with particular 
examples of partnerships developed in the 
creative sector, notably through initiatives 

developed by Highlands College of Further and 
Higher Education, and Hautlieu School. The 
creative sector was strongly represented in the 
Jersey Skills Show (January 2015), a hands-on 
career fair intended “to make the search for 
a career more inspiring, more real and more a 
creative process”. 

Creative sectors represented included media, 
animation, digital, advertising and museums.

The student work experience initiative, 
Project Trident, gives all students at Key Stage 
4 a minimum of two weeks practical work 
experience with employers including a number 
in the creative industries: for example, local 
theatres, architects and graphic designers. 
Within the creative sector there is strong 
evidence of the skills developed on these 
placements leading to careers in the creative 
industries both inside and outside the Island. 

www.gov.je/Working/Careers

Jersey

“to make the search for a career  
more inspiring, more real and more  
a creative process”

Creativity at the Jersey Skills Show
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Careers advice and mentoring schemes

The Island’s Economic Development Framework 
cites Creative Industries as a nominated sector 
where growth is expected over the coming 
years. Guernsey schools and colleges provide 
learning opportunities which are taken forward 
into tertiary off-island education where more 
Guernsey students choose to study creative 
subjects than any other subject area. 

Practical on-island assistance is provided at a 
tactical level with an annual Careers Show at 
which Creative Industries are well represented 
to make students aware of the opportunities 
and the various employers. An annual ‘Creative 
Careers Explained’ workshop has also been 
initiated which gives students considering a 
career in Creative Industries practical first hand 
testimonies from those working in those sectors. 

That initiative was organised by Creative 
Industries Guernsey, an industry group 
with Government representation. The same 
group has, with sponsorship support from 
Government, staged ‘Learn Create Produce’, 
a day-long symposium aimed at the Creative 

Industries. Again, this provided good learning 
opportunities for those within the industry and 
those looking to start careers in it. As a first 
in 2015, it was run in collaboration with the 
neighbouring island of Jersey.

To develop the skills capacity of those 
already working in the Creative Industries, 
a Government supported Training provider 
– the GTA University Centre – works closely 
with industry in the Creative Industries 
Advisory Group to help set an agenda which 
is positive for the sector. In terms of in-house 
skills development, the creative department 
at Specsavers one of the biggest in these 
islands, also runs a programme of professional 
development for its staff.

Guernsey

HOW CREATIVE INDUSTRIES CAN HELP GUERNSEY WORK

“more Guernsey students 
choose to study creative 
subjects than any other 
subject area”

Members of Creative Industries Guernsey in a  
‘building creativity’ exercise with Island students

A Creative Industries Guernsey symposiumVirtual Reality software creates 3D environment
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Careers advice and mentoring schemes

Da Vinci’s Demons was made by Adjacent 
Productions and filmed in Bay Studios, Swansea. 
The Adjacent Educational Project, based at 
Bay Studios, highlights careers in the film and 
television industry to local young people. 

The Project engages young people in a variety of 
ways: arranging site visits to provide an overview 
of careers and roles within film and television, 
and supporting school, college or university 
curriculum-based projects.

It also offers a number of placement 
opportunities, varying in length and involvement 
depending on students’ age, experience and 
education level. These range from two-day 
observational shadowing for applicants with 
little or no experience of the industry, up to 
six-week college-accredited departmental 
placements aimed at giving talented individuals 
time to form a working relationship with 
departmental heads with an eye to future crews, 
linking to university training.

Since 2013 Adjacent Education has hosted a 
range of community and education groups from 
primary schools to higher education groups, 
including 102 departmental work experience 
places.

Eighteen short-term placement students have 
been offered employment working for the Da 
Vinci’s Demons production after their placement 
was completed. An estimated 385 visitors have 
been on site since 12th May 2014.

The Educational Project was founded upon a 
collaborative agreement between Adjacent 
Productions, Threecliffs Productions and the 
University of Wales Trinity St Davids, working 
in association with the Royal Welsh College of 
Music and Drama. As well as enabling funding 
for the project, this unique collaboration 
between the film and television industry and 
education sector provides a continual source of 
students and graduates with skills relevant to 
film and television production.

Wales

Amanda Foster being shown how sound recording worksLowri Beynon. Art Department work placement  
with Da Vinci’s Demons

‘An estimated 385 visitors have  
been on site since 12th May 2014’
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Transferable Skills between different parts of 
creative industries and into the creative industries 

Initiatives being funded on a direct or co-
investment basis by Creative Scotland, Scottish 
Enterprise and Skills Development Scotland, 
which seek to address the issue of transferable 
skills in the sector, include: 

The Producer Placement Programme delivered 
by the Federation of Scottish Theatres, focuses 
on professional development of producers; it 
will support them to undertake a placement 
with established producers from the UK and 
internationally. 

Cross Creative is The Research Centre’s 
transformative programme for senior creative 
professionals working in digital media. The 
programme includes training in messaging 
and pitching, hands-on practice with creative 
processes, understanding developments in “Big 
Data” and social marketing, and exposure to new 
developments in online community management 
and second screen marketing. Delegates also 
secure meetings with some of the world’s most 
successful and innovative digital companies in 
California, including YouTube, Pixar, Eventbrite, 
Storify, Chartboost, Fantasy Interactive, Moving 
Brands, Pivotal Labs, Fuseproject and Samsung. 

Funded by Skills Development Scotland, BBC, 
Channel 4 and TRC Media, Special Edition 
was created specifically to address the under-
representation of women at the senior executive 
levels in digital media. Its ambition is to set our 
female delegates on a career trajectory that 
ultimately leads to the boardroom. Special 
Edition offers a dynamic mix of creative and 
commercial expertise to help delegates improve 
business skills, expand networks, and progress 
their careers with confidence. 

Working in partnership with industry and Skills 
Development Scotland, TRC media devised a 
pilot scheme for six unemployed candidates that 
equipped them with the skills of professionally 
trained TV Production Co-ordinators. The 
programme was an innovative new model in 
that formal, academic qualifications were not 
required nor was experience of the television 
sector. 

The scheme sought candidates with appropriate 
transferable skills acquired from diverse 
industries, combined with some life experience. 
This was an intensive and demanding scheme 
that ran full-time across 21 weeks during which 
participants received the Glasgow living wage. 

Scotland

Hands-on creative skills Grand Theft Auto 5 was developed in Edinburgh and broke sales records, 
becoming the fastest selling entertainment product in history.



15 - Section 2

Creative Collaboration

Success stories in encouraging collaborations between creative 
businesses from different creative sectors; and also between creative 
businesses and more traditional businesses. 

Artists from Gibraltar and the Faroe Islands  
collaborate in Jersey (photo by Fenby Miskin)
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Experience of establishing creative hubs to  
promote a creative collision of ideas & innovation

The Scottish Cities Alliance is the collaboration 
between Scotland’s seven cities and the Scottish 
Government facilitated by the Scottish Council 
for Development and Industry (SCDI) to create 
conditions for growth and attract inward 
investment.

It is undertaking a project to create cultural  
and creative industries hubs in each city that  
will aim to:

• Generate greater financial sustainability and 
business growth for local artists and creative 
businesses;

• Provide affordable, dedicated workspaces 
for locally-based creative and cultural 
practitioners, micro-businesses and sole 
traders;

• Target key sub-sectors in each city (initially 
to cover visual arts, craft, design and digital 
media);

• Provide a focal point for the creative sector 
in each city and city-region, supporting 
networking and enhancing visibility for 
companies and practitioners and the wider 
creative sector;

• Support the professional development 
of creative people in each city through 
dedicated, sector-specific business support;

• Create opportunities for joint learning and 
shared practice both within and between 
communities in each city, providing an 
opportunity to share this learning with smaller 
communities in other parts of Scotland;

• Work with tertiary education providers to 
provide a link to sector specific education in 
each city to widen the benefits to aspiring 
creative practitioners.

Scotland’s larger cities have established  
strong reputations for their creative industries; 
this project seeks to harness this to drive 
development in the three smaller cities of Perth, 
Inverness and Stirling. As they sit at the heart 
of a rural as well as an urban economy, there is 
significant potential for the benefits  
of investment in the cities to extend into the 
rural areas.

The project also has the potential to increase the 
volume, productivity and profile of the creative 
industries across all of Scotland’s cities. By 
overcoming some of the barriers to development 
in the smaller cities, it will increase the visibility 
of the sector locally and nationally. All seven 
cities will be more effectively linked, adding 
substantial value to the creative communities 
across urban Scotland.

The project involves all seven city councils, 
Creative Scotland, Cultural Enterprise Office 
and Wasps Artists’ Studios - an award winning 
charity which has 35 years’ experience in 
acquiring, developing and managing buildings 
for arts use. Other partners include Scottish 
Enterprise, Highlands and Islands Enterprise, 
Forth Valley College, University of Stirling and 
University of the Highlands and Islands.

Scotland

‘Generate greater financial 
sustainability and business 
growth for local artists and 
creative businesses’
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Experience of establishing creative hubs to  
promote a creative collision of ideas & innovation

The Government of Jersey funds the Jersey Arts 
Trust to support the Island’s creative artists 
and to forge links with other jurisdictions. The 
Trust has developed the ‘Artists Lock-in’ as an 
experimental project to encourage collaboration 
through a residential experience open to artists 
of all disciplines who collaborative creatively, 
drawing inspiration from their surroundings and 
from each other. 

The project has run three times, most recently 
at Elizabeth Castle in Jersey in conjunction with 
the NatWest Island Games in June 2015, when 
the Trust invited an artist from each competing 
Island to take part. As ‘an island off an island’, 
Elizabeth Castle was the perfect location: for up 
to 12 hours a day it is cut-off from the mainland 
of Jersey and contains a myriad of interesting 
spaces and structures. 

In total, 20 artists from islands including St 
Helena, Ynys Môn, Saaremaa, the Shetlands 
and the Isle of Man took part; they included 
filmmakers, musicians, puppeteers, painters, 
storytellers and poets who were guided through 
a series of tasks facilitated by Sue Hill, former 

Artistic Director of the Eden Project and 
currently Associate Director of WildWorks (the 
Cornish based immersive theatre company which 
produces work globally), assisted by locally-born 
theatre maker Francesca Duncan. 

The Arts Trust showcased a selection of the 
work created during the ten days that the artists 
were resident at the Castle to audiences who 
travelled by boat from St Helier harbour to enjoy 
the experience; but the focus of the project was 
on the process of creation and the collaboration 
between artists who had never previously met. 

Their feedback has been overwhelmingly 
positive and the Trust is exploring how the 
process might be developed for other creative 
participants.
 
www.arts.je

Jersey

Creatives on the shore, Elizabeth Castle (photos by Fenby Miskin)Sue Hill of WildWorks

‘encourage collaboration through  
a residential experience open to  
artists of all disciplines’
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Experience of establishing creative hubs to  
promote a creative collision of ideas & innovation

In a major development for the Government of 
Guernsey, significant public sector funding has 
been secured for a concept new to the Island: a 
Digital Greenhouse. Its purpose is to establish a 
facility, underpinned by the latest technology, to 
encourage and nurture economic development 
and diversification with a special focus on the 
digital and creative sectors.

The Digital Greenhouse links with and brings 
to life the earlier high-level Government policy 
commitment (through the Island’s Economic 
Development Framework) that specific new 
business sectors, such as Creative Industries, 
would be supported. Funding has been secured 
and a location has been selected. 

The project will have numerous other economic, 
Government-related and Community-related 
benefits. These in turn will raise awareness 
levels of the Creative Industries in Guernsey, 
which, as the project progresses, has the 
capacity to become a virtuous circle.

Guernsey’s Commerce and Employment 
Department, the private sector-led Creative 
Industries Guernsey and the Digital Greenhouse 
all work together to support the workforce in 
the Island’s Creative Industries.

A programme of events, with private sector 
support, has been developed which provides 
learning opportunities specific to many of the 
creative industry sectors within the Department 
for Culture, Media and Sport  (DCMS) definition. 
These included the Learn Create Produce 
symposium at which international speakers were 
secured and which was attended by more than 
200 people.

Creative Industries in Guernsey is a valuable 
and growing sector which has touch points 
with Guernsey’s schools, its College of Further 
Education and the many practitioners within 
the Island, and the Island’s Government through 
the Commerce and Employment and Education 
Departments.

Guernsey

Guernsey Literary Festival

‘Its purpose is to establish a facility, 
underpinned by the latest technology’
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Experience of establishing creative hubs to  
promote a creative collision of ideas & innovation

Tech City UK (TCUK) was created in January 
2014 with a core purpose of making the UK 
the best place to imagine, start and grow a 
business. It does this by creating a positive 
culture in relation to digital technology and 
entrepreneurship, and fostering the right policy 
and business environment for start-up and high 
growth entrepreneurial businesses.

With financial support from the Department 
for Business Innovation and Skills, TCUK has 
developed a number of programmes to help it 
carry out its remit. These include: 

Future Fifty - providing a tailored package of 
support for 50 fast growing companies with 
the aim of retaining growth and jobs in the UK. 
Twelve new companies joined the programme on 
11 December 2014. The stars of the Future Fifty 
have mastered the key building blocks needed to 
grow in the UK including: internationalising from 
the UK; finance across the lifecycle of a digital 
business; acquiring and retaining the best talent;   
navigating the regulatory and policy environment; 
and building a scalable business structure. 
● 
Digital Business Skills Academy – an online 
learning tool giving individuals the knowledge, 

skills and confidence to start up or grow a digital 
company. The courses are free to use and four 
new courses were added to the existing eight in 
October 2015.

TCUK Cluster Alliance - Aimed at accelerating 
growth of digital businesses in cities around 
the UK, sharing best practices, opportunities 
and establishing link-up groups across the UK 
engaged in digital innovation, current clusters 
are Edinburgh, Belfast, Manchester, Liverpool, 
Sheffield, Leeds, Hull, North East (Newcastle 
and Sunderland), Birmingham, Bristol and Bath, 
Oxford, Cardiff, Cambridge, Norwich, Brighton 
and Bournemouth. 

Tech Nation - Tech Nation is a research project 
which mapped out the clusters powering the 
UK’s digital economy. It examined 21 growing 
tech clusters around the UK from Belfast to 
Birmingham from Newcastle to London. 

Tech North - In October 2014, the Tech North 
initiative was launched by the Deputy Prime 
Minister to co-ordinate the existing digital 
technology expertise of Manchester, Leeds, 
Sheffield, Liverpool, Hull, Newcastle and 
Sunderland. This is delivered through TCUK.

United Kingdom

‘The stars of the Future Fifty  
have mastered the key building  
blocks needed to grow in the UK’

Ministerial support for Tech City
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Use of digital “new media” skills to develop new 
businesses in traditional business areas - use of 
internet and mobile apps

In line with the policy objective of accelerating 
growth in Digital Media in Wales, and with the 
backstory of many companies in the Film & TV 
sectors facing a dwindling revenue opportunity 
from the reduction in public sector broadcast 
spending, a specific fund was developed to 
Creative Industries companies in making the  
shift to Digital.

The Digital Development Fund was setup in 2012 
to encourage traditional Creative businesses to 
develop Digital products and services. 

The fund provides up to £50k on a grant basis 
under De Minimis. Projects have to demonstrate 
retention of IP in Wales, evidence of market 
interest (for example through successful sales 
of an existing non-digital creative product), 
international sales potential and have match 
funding.

Notable successes to date include:

• Pwinty – a photo printing API plugin for any 
company with an app or online service. Pwinty 
provides users with a simple way of making 
print orders for images in digital services.  
The company have signed over 500 clients, 
and are working on a series of global contracts 
a present. Their service is now operational at 
Chessington World of Adventures. They are 
embarking on a fresh funding round.

• Droptask is online visual task management 
productivity software, gaining rapid popularity 
worldwide. It has been developed by Chris 
Griffiths, of Open Genius and Think Buzan, 
based in Tec Marina, Penarth. His companies 
previously relied on revenue from the licences 
of the Tony Buzan books, but the company 
has consistently found ways to digitise and 
gain exponential sales from these products 
and been aided in doing so by the Digital 
Development Fund.

• Nudjed have developed a series of concepts, 
settling on a Health Advice as a key growth 
market. The company is focused on the 
development of consumer health and fitness 
advice applications for web and mobile. Nudjed 
uses social gaming principles to increase users 
focus and engagement, allowing for sustainable 
change and the potential for viral user growth. 
Warren Fauvel, the founder of Nudjed, uses 
agile and lean processes to grow this start up. 
The company has a leading edge focus on UX 
and creative design for digital services. They 
have also gained follow in investment from the 
Finance Wales Technology Seed Fund, a £7.5m 
fund that gives sums between £50k and £150k 
on a commercial basis.

The Digital Development Fund has supported 
over 50 projects from a range of sectors 
including music publishing, online video 
distribution, educational applications, 
healthcare and games. 

It has also bridged the gap between the 
traditional software industry and the tech 
focussed, creative digital start-ups more often 
found in California or London. These companies 
are now making noise and an impression UK 
wide - Tech City has recognised South Wales 
as an emerging Tech cluster in the UK. One of 
these companies has raised over £1m in private 
investment and created 30+ jobs in Swansea 
and recently expanded its products to the US 
market.

Wales

‘Pwinty provides users with 
a simple way of making print 
orders for images in digital 
services’
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Sharing experiences of accessing European  
funding for the creative industries

Ireland West Airport Knock sought to increase 
visitor traffic and engaged with Tara McGowan 
- who specializes in strategic development for 
arts organisations, as well as event curation and 
management and creative collaborations - and 
Mícheál Ó Domhnaill of Live Trad.com

They curated a live traditional music event from 
The Dock, Carrick on Shannon and, using a well-
structured social media campaign, accessed 
audiences from targeted European destinations 
who were able to view the performance and 
learn about forthcoming local events and 
flight information. The project engaged with 
more than 1.7m people and was judged hugely 
successful.

It was undertaken through the Creative 
State Northwest (CSN), an initiative of the 
European Creative Industries Alliance (ECIA) 
- involving public and private partners from 
localgovernment, regional development, 
business, enterprise and the creative community 
- which encouraged businesses to work with the 
creative sector. 

Using a voucher scheme of micro-grants, it 
ran from 2012 to 2013 in Ireland, Scotland 
and Northern Ireland. CSN was led by Sligo 
County Council and involved businesses and 
creative practitioners in Donegal, Leitrim, Mayo 
and Roscommon. Its mission was to increase 
the competitiveness of the North European 
Periphery by strengthening its capacity for 
innovation through linking creative industries 
with business, creative industries with each 
other, and creative industries with appropriate 
public bodies.

Voucher awarded: €5,000; total project value: 
€10,000. More information and a final report 
can be found here:

www.creativestatenorthwest.com

Ireland

‘The project engaged with more  
than 1.7m people and was judged  
hugely successful’

Téada leading a spectacular cast of musicians, singers  
and dancers in reAwakening by Ceol Productions
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Overcoming barriers to accessing Government  
micro-grants for small creative businesses 

The Department of Culture, Arts & Leisure 
invested £4m over 2011-15 to continue to grow  
and develop the creative industries. The Creative 
Industries Innovation Fund provided support for 
innovative development of commercially viable 
content, products, services and experiences 
capable of competing in global markets. 

Feedback in relation to accessing the Creative 
Industries Innovation Fund (CIIF) was received 
directly from applicants but also and most 
importantly, member organisations that 
represent the sector i.e. Digital Circle, NI Screen 
– organisations who played a key advisory role in 
the delivery of the programme.

This feedback revealed obstacles for those 
seeking support and changes were implemented 
to improve the process.

A number of themes emerged from those 
identifying difficulties but the principal issues 
were:

• Extensive paperwork

• Request for documents not needed/ 
relevant at application stage

• Length of time for decisions

• Appropriate/relevant criteria selection  
and eligibility requirements

Other barriers were limited funding and 
consequently the tendency for programmes to 
be continually oversubscribed, sometimes by a 
factor of two or three.

A number of revisions were made as a result: 
resources were limited to £10,000 (from a 
maximum of £75,000 in CIIF 1 programme); 
more projects received support (CIIF recently 
met a Programme for Government target of 200 
projects); applicants could only apply once per 
round; and as the programme was in final years, 
priority was given to first-time applicants.

In addition improvements were made to the 
support provided for applicants. Online and hard 
copy applications were refined and accompanied 
with guidance notes, videos and presentations; 
one-to-one and group workshops for were 
introduced; and the support of sectoral bodies 
– Craft NI, Digital Circle, NI Screen and Invest NI 
was secured.

Northern Ireland

Creative Industries Innovation Fund Awardee, Kabosh Theatre Company Creative Industries Innovation Fund Awardee, Deepa Mann-KlerFiddle players Martin Hayes and Dennis Cahill
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Impact of the Creative Industries  
on the Wider Economy

Recent data confirms the increasing importance of the Creative 
Industries to the economies of the BIC administrations but their 
influence often extends to other areas where the exercise of creative 
skills contributes to wider policy development. Such symbiosis increases 
perception of the value of the sector and, in turn, provides justification 
for further measures to nurture it.

A common theme is the tendency for the boundaries of such categories 
to elide; an example of good practice in one area often involves a 
simultaneous impact in another. However, this can make measurement 
problematic, a fact confirmed by the difficulty of obtaining comparable 
data across the administrations.

Screenshot of Guy Martin in TT3D: Closer to the Edge (CinemaNX 2011). Director of Photography: Thomas Kürzln
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Support for the Tourism product

Tourism Northern Ireland and the Department 
for Enterprise, Trade and Investment launched 
a competition to develop apps to encourage 
visitors to make the most of holidays in the 
region. With an overall budget of £90,000, the 
aim was to identify three to seven sustainable 
products with no ongoing costs.

www.northernireland.gov.uk

The competition attracted 72 bids, more than 
20 from SMEs/micro businesses. Four were 
successful including two creative industry start-
ups and these apps were subsequently available 
on the market through various platforms such 
as Apple’s App store and Google’s Android store. 
They were:

• Pocket Northern Ireland - a detailed tourist 
map, audio commentary and information on 
various attractions; 

• My Tour Talk (now Oli) - driving and walking 
tours and information on attractions and 
accommodation; 

• View Ranger - mapping, guides and trip 
sharing ideas for outdoor enthusiasts.

The initiative highlighted the impact of creative 
business and digital technology on the tourism 
industry. 

One of the competition winners, MyTourTalk 
(now Oli), subsequently won a contract to 
connect customers and communities along the 
Welsh coastal path and subsequently won a 
major contract with the Guardian as its travel 
platform for city guides. 

www.olidoesit.com

In 2010 the Isle of Man Government, seeking 
to enhance visitor numbers at the TT races, 
appointed North One Television to produce 
and manage international distribution of TV 
coverage of the races and, the following year, 
supported two feature-length documentaries.

The Media Development Fund (an evergreen 
fund of £25m) fully financed the 3D sports 
documentary TT3D: Closer to the Edge and also 
contributed marketing and distribution finance 
to Charge, a documentary about the world’s 
first zero-emissions motorcycle grand prix on 
the TT course. The film is narrated by actor and 
motorcyclist Ewan McGregor.

www.gov.im

In 2014, the Isle of Man government published 
figures showing significant growth in audiences 
for TV coverage of the TT races – from 8.1m 
in 2010 to 24.4m in 2013 with programming 
reaching more than 130 countries.

A five-year agreement was reached with Velocity 
Channel in the USA to show seven one-hour 
race shows, screened within 24 hours of each 
race and specifically tailored for the American 
market while Fox Sports in Australia has also 
agreed to a three-year deal to show 15 one-hour 
programmes.

Both of the feature film documentaries were 
critically acclaimed, boosting the media profile 
of the riders and the event. On its release, TT3D 
took £2,085,635 in worldwide box office receipts 
(half from the UK & Ireland) and sold 306,798 
DVDs.

Northern Ireland

Isle of Man
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Support for the Tourism Product

VisitGuernsey, a commercially focused part 
of Guernsey’s Commerce and Employment 
Department, embarked on a campaign to renew 
and refresh the Visit Guernsey brand. The aim 
was to ensure that the brand is as relevant, 
attractive and effective as possible. 

A collaborative approach, led by Visit Guernsey 
utilised the on-island skills present in a number 
of different creative areas, including video, 
photography and search engine optimisation. 
These were aligned with other creative skills 
in areas such as brand development that led to 
the creation of a new and evolved VisitGuernsey 
branding – ‘Great Things Happen in Guernsey’, 
new campaigns and a new VisitGuernsey 
website.

The newly evolved branding is now being used 
consistently across all marketing platforms and 
channels: TV, video, print, display advertising, 
marketing collateral and online by VisitGuernsey 
and their trade and industry partners. 
As a clear connection to the wider economy, 

the brand is used extensively to drive business 
activity in Guernsey’s important visitor economy 
sector, which includes hospitality, retail, 
transport, attractions and events. In support of 
the main campaign activity, the new branding 
is an integral part of promoting key festivals in 
Guernsey, such as the Channel Islands Heritage 
Festival and the Guernsey international Food 
Festival.

These initiatives were popular with their target 
markets, were well supported and underlined 
the impact of the creative industries on the 
wider economy.

Guernsey

‘The aim was to ensure that the brand 
is as relevant, attractive and effective 
as possible’

Set of Da Vinci’s Demons, Wales
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Access to Finance for Creative Businesses

The Welsh Government, seeking to build on 
the success of its film and TV sub-sectors, 
has created an investment fund based on a 
partnership with Pinewood Group plc which 
has delivered a world-class studio facility and a 
high-profile opportunity to promote Wales as a 
world-class film and TV location.

The new studios at the former Energy Centre  
building at Wentloog, Cardiff is part of the  
Pinewood global network. The Welsh Government 
acquired and fitted-out the building and 
Pinewood entered into a lease for a minimum 
of five years, contributing £0.8m over the five 
years for purchase of equipment. Pinewood is 
also advising the Welsh Government on its £30m 
Media Investment Budget.

The fund targets media projects that can shoot 
at least 50% of principal photography in Wales 
and is available for commercial investment in 
film and TV productions filming in Wales and 
incurring Welsh spend.

Key considerations of the Welsh Government’s 
Media Investment Budget:

• Production must be able to shoot at least 50% 
of principal photography in Wales;

• Productions must spend at least 40% of their 
below the line production spend on ‘Welsh 
spend’ (Welsh based goods, services and 
people)

• Pinewood Pictures and Wales Screen can 
provide information on shooting in Wales;

• Pinewood Pictures will consider acquiring 
rights for UK distribution utilising the Isle of 
Man or Welsh investment funds;

• The Media Investment Budget has already 
invested in three feature films, Take Down, 
Don’t Knock Twice and Their Finest Hour & A 
Half (productions do not have to make use of 
the Pinewood Studio Wales facility). 

Outcomes will be measured in ways including:

• The number and value of investment projects 
attracted to Wales, by the studio facility and 
the new fund;

• The degree to which the fund becomes 
evergreen;

• The number of full time equivalent jobs / job 
years created via these projects;

• The number of Welsh creative and supply-
chain companies which benefit from this 
opportunity, in growth and employment 
terms;

• The enabling of more and better skills 
training/development opportunities, in 
partnership with HE, FE, the Sector Skills 
Councils, other training providers, Welsh 
companies and the Welsh Government.

Wales

‘opportunity to promote 
Wales as a world-class  
film and TV location’

Pinewood Chief Executive, Ivan Dunleavy, with  
Economy Minister Edwina Hart
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Government Procurement in Helping  
to Grow Small Creative Business

Jersey wished to commission works of art to 
mark two public anniversaries of significance to 
the Island as a Dependency of the Crown: The 
Queen’s Diamond Jubilee in 2012 and the 350th 
anniversary of the gift of the Island’s iconic 
Royal Mace by King Charles II the following year.

It funded two public commissions from Island 
artists: the Diamond Jubilee project involved 
an open competition, inviting artists propose 
ways of recording permanently the Thames 
River Pageant in which they would have the 
opportunity to take part as participants on one 
of the Jersey boats; the project commemorating 
the gift of the Royal Mace took the form of 
a commission from an artist specialising in 
portraiture to record a commemorative open-air 
meeting of the Island’s parliament attended by 
HRH The Earl of Wessex.

Emily Allchurch won the Jubilee commission 
with a proposal to recreate the pageant using 
digital photography, taking a C18th oil painting 
of a formal ceremony on the Thames as the 
blueprint for her contemporary image. The new 
work adopts the same riverside viewpoint as the 
painting and includes references to objects and 
figures from the original composition. To make 
the Island connection explicit, she juxtaposes 

the Jersey boats in the flotilla with the Royal 
barge and surreptitiously introduces local street 
names and signs into the foreground. 

The commission celebrating the Royal Mace 
by Jason Butler is more traditional – Jersey’s 
most celebrated portrait artist recreates the 
moments before the special meeting of the 
States, or Island parliament, in an oil painting 
which captures the excitement of the formal 
occasion and the many individuals, protagonists 
or bystanders, with equal care.

Both projects involved recognition of the 
importance of creative artists and the power 
of their work to engage the imagination 
of islanders; the collaboration produced 
works which celebrate Jersey’s identity as a 
Dependency of the Crown and exemplify the 
exercise of creative freedom within a clear brief 
for public art works.

The two pieces are displayed publicly in the 
States and Royal Court Building in the Island’s 
capital, St Helier, to which the public has open 
access and free interpretation leaflets are 
available. The works are frequently on the 
itineraries of tour guides and independent 
visitors.

Jersey

Public art commissions in Jersey by artists Jason Butler (above) 
and Emily Allchurch (right).
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Linking with Other Areas of Policy Making

The Irish animation industry is a champion of 
nurturing and further supporting environments 
from which more creative people, creative ideas 
and creative businesses emerge and flourish.

Ireland has always been a hub of creativity and 
artistic talent, nowhere more so than in the 
animation industry which now accounts for one-
third of the country’s audio-visual industry – 
production activity is increasing every year. Irish 
animation studios are working with some of the 
biggest names in global broadcasting - including 
Disney, Nickelodeon, Cartoon Network and the 
BBC - making animated series shown to millions 
of children all over the world every week. 

Award-winning features and shorts, animated 
programming for adults, apps and games are 
made here by dynamic, technically advanced - 
and entirely indigenous - 2D and 3D studios. In 
recent years, Irish animation has been nominated 
for every major international award, including 
Academy Awards, BAFTAs, Emmys and Annies.

It has shown consistent growth in recent years 
and the sector is now the largest provider of 
full-time and permanent employment in the 
Film and Television independent sector. While 
there is a sizable level of permanent full-time 
employment in the industry, there is also a high 
level of long-term full-time contract staff. 

This is “growing a creative smart economy” – 
generating high-paid, high-tech, highly skilled 
work, particularly for young graduates. Irish 
animation is a dynamic, growing and highly 

internationalised sector that is making a 
significant impact on the global animation 
scene. The sector is vibrant and internationally 
Ireland is viewed as an emerging and innovative 
animation content creation hub. 

• Creating and producing innovative and unique 
intellectual property content especially 
for children’s TV, film, games, mobile and 
emerging areas; 

• High level R&D activity in core companies – 
development of new technologies, technically 
sophisticated 2D & 3D production facilities, 
continuous up-skilling and a culture of 
keeping abreast of the latest technology;

• Companies investing in management 
development re strategic leadership – 
Stanford University, US Leadership 4 Growth 
participant and several client CEOs are Ernst 
& Young Entrepreneur of the Year alumni 
finalists;

• Companies demonstrate a high level of social 
responsibility dedicating expertise and time 
facilitating children’s creativity, supporting 
charities, mentoring youth capability and 
showcasing young talent.

Ireland

“growing a creative smart 
economy” – generating  
high-paid, high-tech,  
highly skilled work’

www.animationireland.com
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Creative Industries, Innovation  
and Entrepreneurship 

Policy responsibility for creative industries 
in Scotland lies with the Culture and Historic 
Environment Division; however, the cultural side 
of creative industries is only one aspect. As an 
industry worth more than £5 billion to Scotland, 
the creative industries bring valuable economic 
benefits. To harness and enhance these, there is 
a need to encourage greater entrepreneurship 
and innovation.

At Government level, this is being progressed 
through a new internal collaboration between 
Culture and Historic Environment Division 
(Media and Creative Industries Team) and the 
Innovation, Investment and Industries Division 
(leading on Entrepreneurship and Innovation). 
This joint approach is enabling both policy 
areas to showcase examples of what Scotland 
has to offer and what it is doing across the 
complementary fields of entrepreneurship, 
innovation and the creative industries.

Both policy areas are working closely with the 
District of Creativity (DC) Network established 
in Flanders more than a decade ago which unites 
13 of the most creative and innovative ‘regions’ 
(a mix of cities and nations) around the world. 
In addition to Scotland, the other 12 regions are 
Tampere, Finland; Shanghai, China; Rio de 

Janeiro, Brazil; Rhone-Alpes, France; Oklahoma, 
USA; Noord-Brabant, the Netherlands; 

Lombardia, Italy; Karnataka, India; Flanders, 
Belgium; Central Denmark; Catalonia, Spain and 
Baden Württemberg, Germany.

The belief behind the DC Network is that 
trans-regional collaborations contribute to the 
advancement of a creative and entrepreneurial 
culture. Scotland was a founding member 
and hosts a Reverse Mission (study tour) in 
October 2015 to establish partnerships and 
contribute to activities to raise Scotland’s 
profile internationally in terms of creativity, 
innovation and entrepreneurship. This visit will 
also complement the policy activities of the 
Scotland CAN DO Innovation Forum, chaired by 
the Scottish Deputy First Minister, which aims 
to drive forward innovation in Scotland. Themes 
for the Reverse Mission are:

• Culture (how to embed a culture of creativity 
and entrepreneurship);

• Connections (working together 
collaboratively); and 

• Ambition (reaching our ambition of being an 
entrepreneurial and innovative nation)

It is anticipated that this will lead to future 
partnerships between Scotland and other 
regions within the Network to further enhance 
the fulfilment of policy objectives. The Reverse 
Mission will also help trail the 2016 Year of 
Innovation, Architecture and Design in Scotland 
which links with a third Government policy area 
responsible for tourism and major events.

Scotland

‘As an industry worth more 
than £5 billion, the creative 
industries bring valuable 
economic benefits.’

Academy Award® nominated Song of the Sea directed  
by Tomm Moore produced by Cartoon Saloon

Scottish Government support for film and  
TV sectors by the Elite Ayrshire Business Circle
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Defi ning and protecting intellectual property in light 
of new technologies and developments in international 
intellectual property law

The UK Intellectual Property Offi ce (UK 
IPO) is an Executive Agency sponsored by the 
Department for Business, Innovation and Skills 
(BIS) responsible for intellectual property (IP) 
rights. The UK IPO leads on developing IP policy, 
educating businesses and consumers about IP 
rights, supporting IP enforcement, and granting 
UK patents, trade marks and design rights. 

The development of digital technologies has 
thrown up particular problems in protecting the 
creative industries intellectual property with 
consumers not always aware of the harm caused 
by illegal access to digital content.

To address this UK IPO developed national 
campaigns in partnership with other 
organisations that have reached over 7 million 
people with messages to building respect for IP. 
● 
• For younger audiences a series of radio 

broadcasts was developed with FunKids Radio 
called “Nancy and the Meerkats”.

• In partnership with Aardman Animations the 
cracking ideas competition helps teachers 
introduce IP into key curriculum subjects.

• The Karaoke Shower launched in 2013 aimed 
at young adults and teenagers to teach the 
importance of copyright and the value of the 
UK music industry.

• Creating Movie Magic is an Industry Trust/Film 
Nation partnership which teaches students 
the value and use of IP through a storyboard 
competition.

• A downloadable game Music Inc created in 
partnership with UK Music and Aardman 
Animations gives an insight into the music 
industry and educates on aspects of copyright. 

To assist businesses identify assets that may be 
protected by IP rights an IP for Business Toolkit 
and IP Equip App have been created. The UK IPO 
is also working with universities and industry 
to infl uence university curriculum development 
and develop tools for lecturers to build students’ 
understanding of IP

The IPO has undertaken extensive stakeholder 
engagement with the creative industries and 
other interested parties in policy development 
through consultations, working groups and 
roundtables. A Copyright Advisory Panel has 
been was established specifi cally to engage with 
stakeholders from the creative industries. 

In 2014 the copyright system was modernised 
to keep pace with the digital age expanding the 
framework of copyright exceptions to allow 
better access to users for economically and/or 
socially valuable purposes. The United Kingdom 
also provided seed-funding for the Copyright 
Hub, a resource intended to simplify the 
complexities of licensing.

United Kingdom
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Defi ning and protecting intellectual property in light 
of new technologies and developments in international 
intellectual property law

The Taylor Wessing’s Global IP Index judges 
the UK to be the best place in the world to 
obtain, exploit and enforce IP rights. The United 
Kingdom works closely with law enforcement 
agencies through a dedicated online IP crime 
unit, run by the City of London Police. It is 
dedicated to tackling serious and organised IP 
crime online, one of the fi rst of its kind in the 
world. Since its launch in September 2013, it has:

• Suspended over 5,000 internet domain 
names;

• Diverted more than 11m visits from copyright 
infringing sites to the PIPCU domain 
suspension page;

• Set up Operation Creative, a ground-breaking 
initiative designed to disrupt and prevent 
websites from providing unauthorised access 
to copyrighted content, and the Infringing 
Website List.

The UK IPO publishes an annual IP Crime 
Report, which provides an overview of the 
preceding year in IP crime and the action taken 
to tackle it. The latest report confi rms that the 
internet is a major facilitator of IP crime, with 
new and emerging platforms such as social 
media offering for sale counterfeit goods and 
infringing material. 

Reforms to the Intellectual Property Enterprise 
Court have seen an increase in the number of 
cases being heard by this specialist IP court, 
encouraging parties to enter into disputes 
with, and seek redress from potential IP 
infringers, where previously they would not 
have done so.

In the UK rights holders can block access to the 
most infringing websites based outside the UK 
Over 140 websites have now been blocked by 
ISPs. In an effort to direct people to legitimate 
sources of content and counter online piracy 
the UK brought together copyright owners 
and search engines to reduce the number of 
infringing websites which appear in search 
results. The United Kingdom is also working with 
industry to reduce the instances of legitimate 
advertising appearing on (and funding) IP 
infringing websites.

In June 2014 the United Kingdom hosted an 
inaugural international summit on IP 
enforcement to discuss the challenges of 
enforcement in the digital age.

International engagement on IP issues is vital 
to the UK’s interests and the United Kingdom 
continues to actively participate through the 
World Intellectual Property Offi ce. The UK IPO 
also funds IP attaches to support UK businesses 
in the most challenging markets. These are 
currently based in China, India, Brazil and South 
East Asia.

United Kingdom

‘consumers not always aware of 
the harm caused by illegal access 
to digital content’
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Practical Learning Visits

Members visited one of the FabLabs in Derry/
Londonderry set up to inspire people and 
entrepreneurs to turn their ideas into new 
products and prototypes. 

Everyone in the community from young children 
to entrepreneurs, schools and established 
businesses, has the capability to turn their ideas 
and concepts into reality. Using open source 
design software and a selection of computer 
controlled machines, users can design and make 
almost anything.

www.fablabni.com

Members of the work stream attended the 
Future Classrooms 2014 conference on 14th 
March 2014 organised by Northern Ireland’s 
Creative Learning Centres. The conference 
showcased the work of the CLCs, introduced 
the concept of STEAM-based learning within 
the curriculum and built on the legacy of Derry/
Londonderry City of Culture 2013 to provide 
meaningful guidance around developing the 
role of digital creativity within the curriculum 
and provide a range of inspirational hands-on 
activities for delegates to experience latest 
trends in digital creativity in education. 

Delivered as part of Creativity Month 2014, 
the topic of STEAM-based learning through 
digital media took centre stage as the special 
conference explored how creativity and arts, as 
expressed through digital media, can contribute 
to and enhance the development of STEM 
learning and skills within the curriculum in NI. 

Keynote speakers included Babette Allina of 
Rhodes Island School of Design and Head of 
Education at NI Screen, Bernard McCloskey. 
The event also explored mobile devices, digital 
fabrication equipment and software packages, 
with speakers such as Averil Morrow, AmmA 
Centre Director, Ken Armstrong, Centre Director 
of Nerve Belfast, Stephen McGowan, Director of 
Strategic Delivery at the Department of Culture 
Arts and Leisure (DCAL) and John Peto, Director 
of Education at The Nerve Centre.

www.futureclassrooms.org

Derry-Londonderry, Northern 
Ireland Executive, 14 March 2014

In addition to periodic meetings and formal exchanges of information, 
members of work sector participated in the following activities and 
visits scheduled to coincide with the business meetings:

‘set up to inspire people  
and entrepreneurs to  
turn their ideas into new 
products and prototypes.’

Creative Learning Centre, Northern Ireland
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Practical Learning Visits

With the permission of the Creative Industries 
Council (CIC), members were invited to attend 
one of its periodic meetings at which a range 
of topics was discussed: in addition to the 
launch of the new strategy document and its 
implementation, these included the creative 
industries website, trade visits and reports 
from the Council’s working groups on access 
to finance, international, education & skills, 
intellectual property & infrastructure. 

The work sector also attended the launch of 
Create UK, the new industry strategy developed 
by the Council which seeks ‘to ensure the UK’s 
enters the next decade as the leading global 
creative hub’. Members noted the strategy’s 
context: while the creative industries were the 
fastest growing part of the economy generating 
£77bn a year for the UK and accounting for 1.7m  
jobs, competition was strong and the UK could 
not afford to stand still. The strategy was a long- 
term integrated growth plan for the industries.

Prior to its periodic meeting, the work sector 
received a presentation by Creative Skillset, the 
industry body for the creative industries.

Members visited Windmill Lane Pictures for 
discussions with founder James Morris about 
the work of the well-established creative film 
and TV post production company. Based at a 
site on Windmill Lane in the Dublin docklands 
for almost 30 years, the company relocated in 
2009 to new premises in the historic Merrion 
Square district. Members had the opportunity 
to view operations and gain an insight into 
the company’s recent data production facility 
investment and its impact on recent post-
production work. They also had the opportunity 
to discuss the impact of creative policies on the 
work of the company.

The work sector meeting was held in the 
Chester Beatty Manuscript Library, a designated 
National Cultural Institution and a major visitor 
attraction in Dublin. Before the work sector 
meeting, members received an introduction into 
the work of the library - a public charitable trust 
established under the will of the late Sir Alfred 
Chester Beatty and over 90% funded by the 
Department of Arts, Heritage and the Gaeltacht 
– and its emergence as one of the city’s major 
cultural attractions.

London, UK Government, 
2 and 3 July 2014

Dublin, Irish Government,  
6 and 7 November 2014

Priceless manuscripts in the Chester Beatty Library
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The work sector visited Kathryn Mitchell 
Ceramics workshop, Bishopscourt Farm, Kirk 
Michael. Initially receiving support from the 
local Arts Council to fund equipment for a studio 
and towards the cost of exhibitions, Kathryn 
subsequently developed her plans further and 
enrolled on the local Small Business Start-up 
Scheme. She discussed a need to think about 
tourism in her marketing and product design, 
along with best practice use of social media and 
e-commerce platforms. 

Informal discussions were held with local sector 
representatives: Edmund Southworth, Director 
Manx National Heritage; Dave Armstrong, 
Director Isle of Man Film Festival; Dr Breesha 
Maddrell, Director, Culture Vannin; and Helen 
Fox, Head of Arts Faculty, Isle of Man College.

Noted British inventor Dr John C Taylor OBE - 
holder of over 400 patents and renowned 
across the world – is based in the Isle of Man. 
The group visited Dr Taylor’s R&D and 
manufacturing workshop Fromanteel Ltd, 
where they met Product Designer Dr Sarah 

Hoile. Dr Hoile presented the stunning Dragon 
Chronophage clock to the group, which was 
subsequently shown at the Design Shanghai 
expo in March 2015. 

Members also received presentations from Owen 
Cutajar about the Isle of Man Code Club www.
codeclub.im, and by architects Karen Horncastle 
and Martyn Thomas. The latter, chairman of the 
Society of Architects, discussed work to increase 
recognition and standards within the Island’s 
sector, whilst Karen Horncastle explained her 
work in the design of the award-winning DEFA 
HQ building where the presentations took place. 

Douglas, Isle of Man Government, 
26 and 27 February, 2015

‘Kathryn discussed a need to think about 
tourism in her marketing and product 
design, along with best practice use of 
social media & e-commerce platforms’

Kathryn Mitchell in her Isle of Man studioUsing the Manx language in a unique brand

The Scottish Government’s Media and Creative 
Industries Team hosted a visit by the work 
sector in Edinburgh. The group participated 
in meetings with Creative Scotland’s Philip 
Deverell and Ross McKenzie to discuss their Film 
Strategy and forthcoming Creative Industries 
Strategy, and with David Martin of Skills 
Development Scotland to fi nd out more about 
the Creative Industries Skills Investment Plan.

The group was also treated to the opening night 
of the Edinburgh International Film Festival 
which included the World Premiere of Robert 
Carlyle’s Directorial Debut ‘The Legend of 
Barney Thomson’ followed by the opening night 
party at the National Museum of Scotland where 
they were introduced to the Cabinet Secretary.

The work sector also held its formal meeting in 
St Andrews House to exchange information and 
discuss current and future work plans
.

Members attended the launch of the fourth 
Guernsey Literary Festival which involved a 
range of visiting authors, and writers connected 
with island culture. They had the opportunity 
to hear a conversation with Professor Edward 
Chaney, biographer of G.B. Edwards, author 
of The Book of Ebenezer Le Page, a critically 
acclaimed and posthumously published novel 
set in Guernsey. Members participated in a 
discussion about the extent to which literary 
fi gures could be used to inspire interest on the 
part of cultural tourists. 

A site visit to Specsavers’ creative department, 
following the formal meeting, gave the group an 
insight into the operation of one of the island’s 
largest employers, and the opportunities and 
challenges inherent in being based in a small 
island
 

Edinburgh, Scottish Government, 
17 and 18 June 2015

St Peter Port, Government of 
Guernsey, 17 September 2015
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‘literary figures could be used 
to inspire interest on the part 
of cultural tourists’

Across the administrations festivals are using creativity to 
strengthen the cultural offering for visitors are well as local citizens
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pair. £169 Fineform and Rimless ranges: PENTAX and other 1.6 single vision lenses included in both pairs. For PENTAX 1.6 Standard varifocal or bifocal 
lenses you pay for the lenses in your first pair. All lenses are scratch-resistant. Extra Options available at an additional charge on both pairs. Excludes 
safety eyewear. SKU 25672022. ©2015 Specsavers. All rights reserved.

specsavers.co.uk

2 for 1 from £69

Free “goodbye suit, 
hello weekend” glasses

International advertising campaigns run 
from Guernsey, the home of Specsavers



The work stream was tasked with exchanging good practice in a range of 
areas across the creative industries spectrum: it has assimilated a wide range 
of information and undertaken a series of visits to representative bodies and 
creatives who have benefitted from policy initiatives; and it has participated 
in events promoting and exploring the range of the creative industries.

Although the experience of the administrations varies considerably, a number 
of common challenges have emerged.  Subject to Ministerial agreement, they 
will form the basis of the next work plan.

Proposed Future Plan
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The British-Irish Council was established on 2 December 1999 on the entry 
into force of the British–Irish Agreement which was signed by the British 
and Irish Governments as part of the agreement reached in the Multi-Party 
Negotiations in Belfast on Good Friday, 10th April 1998. The British-Irish 
Council comprises the UK and Irish Governments, the devolved institutions in 
Northern Ireland, Scotland and Wales and representatives of the Governments 
of the Isle of Man, Jersey and Guernsey.
 
The aim of the British-Irish Council as set out in the Agreement is to “promote 
the harmonious and mutually beneficial development of the totality of 
relationships amongst the people of these islands”. It is a forum for members 
to exchange information, discuss, consult and use best endeavours to reach 
agreement on matters of mutual interest within the competence of the 
relevant administrations.
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The British-Irish Council

For further information please see the 
website of the British-Irish Council at: 
www.britishirishcouncil.org 

Or contact the Secretariat at: 
British-Irish Council Secretariat 
First Floor, Thistle House 
91 Haymarket Terrace 
Edinburgh EH12 5HE 

T: (+44) or (0)131 479 5331 
E: Secretariat@britishirishcouncil.org

You can follow BIC on Twitter & Flickr: 
twitter.com/BICSecretariat  
www.flickr.com/photos/82474374@N03/

FabLab Nerve Centre, Derry/Londonderry



International artists lock-in, Jersey. Photo by Fenby Miskin


